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Audiences refer to the individuals andAudiences refer to the individuals and

groups to whom products and servicesgroups to whom products and services

are produced for or in the service ofare produced for or in the service of



Citizens, Consumers, Users

News audiences may also be called:
Citizens: emphasis on informing them for democratic good

Consumers: emphasis on the organization’s (economic)

objectives

Users: emphasis on the agency they have



Historically, Passive Audiences

Source

https://sociologicamente.it/new-media-literacy-lavvento-dellalfabetizzazione-2-0/


Now, Active Audiences

Source

https://pixabay.com/photos/choice-select-decide-decision-vote-2692575/


Audiences and Commercial Pressures

Source

https://pixabay.com/photos/analytics-charts-business-woman-3265840/


Audiences and Participation

Just because audiences can participate doesn’t mean

news producers will seek or want their participation

Journalists have historically seen participation as an a�ront to

their independence and expertise

There has been a cultural shi� over the past decade,

though

Journalists more open to co-production

Now see audiences as being able to o�er more to journalism

Audiences are keenly aware of exploitation, though



Fragmentation of Audiences

Source

https://www.biography.com/media-figure/walter-cronkite


More News Choices Today



More Non-News Choices Today

Source

https://pixabay.com/photos/tv-man-watching-room-office-3774381/


 

Technological actants nowTechnological actants now

play an important role inplay an important role in

mediating the interactionsmediating the interactions

between news audiencesbetween news audiences

and journalistic actorsand journalistic actors



Personalizing News Experiences

Source

https://niemanreports.org/articles/the-power-of-personalization/


Changing Relationships

Source

http://localhost:8100/slide_template.html


Key Takeaways

Audiences are the groups to whom products and

services are produced for or in the service of

Historically, audiences have been treated as passive;

this has changed to recognize their agency

Just because audiences can participate does not mean

they will (or that journalists will want them to)

Today’s di�use media ecology permits more news

audience fragmentation, and algorithms are greatly

mediating relationship between journalistic actors and

audiences


