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Change as a Feature

Change was a constant in 19th-century journalism

Rapid economic, social, and technological change

By start of century, more than 200 newspapers in U.S.

Daily newspapers would grow even more common;

news reporting more systematic

Newspapers would shi� from being sites of political debate and

toward commercially driven enterprises



The Penny Press

By 1830s, newspapers had become cheaper and gained

even wider circulation under the Penny Press

Literacy rates rose, resulting in larger audiences

Disposable income rose, resulting in more customers

High-speed steam presses developed, resulting in faster and

cheaper production

Developments created more commercial options and

further commodified news in the U.S. within a

capitalist framework



Growing Influence

Source

https://commons.wikimedia.org/wiki/File:Freedom%27s_Journal_First_Issue.pdf


The Telegraph and News

Source

https://commons.wikimedia.org/wiki/File:PSM_V09_D091_Morse_key_and_register.jpg


The Inverted Pyramid

Source

https://commons.wikimedia.org/wiki/File:Inverted_pyramid_2.svg


A More Commercialized Press

Growing demand in U.S. for entertainment, crime

stories, and business news

Increased competition also created new pressures for

journalists to produce news quickly, accurately, and

reliably

Newspaper magnates also emerged during this period

(some hands-on, others hands-o�)

E. W. Scripps

William Randolph Hearst

Joseph Pulitzer



Yellow Journalism

Source

http://www.latinamericanstudies.org/yellow-journalism.htm


Early Investigative Journalism

Source

https://commons.wikimedia.org/wiki/File:Mary_Garrity_-_Ida_B._Wells-Barnett_-_Google_Art_Project_-_restoration_crop.jpg


Key Takeaways

Higher literacy rates, lower product costs, and more

e�icient printing presses helped popularize mass

circulation newspapers by 1930s

The telegraph changed the temporal and spatial nature

of journalism, allowing journalism to be quickly

transmitted from far-away places

The mid- to late-1800s saw the development of an even

more commercialized news industry, with powerful

newspaper magnates and highly sensationalized

journalism later emerging


